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Learning Objectives

[This course seeks to provide knowledge about the concepts, tools, techniques, and relevance of digital

marketing in the present changing scenario. It also enables the student to learn the application of digital
marketing tools and acquaint about the ethical and legal aspects involved therein.,

Learning Outcomes

After completing the course, the student shall be able to:

e identify and assess the impact of digital technology in transforming the business
environment and also the customer journey.

e understand how marketers think, conceptualize, test continuously to optimise their
product search on digital platforms.

o llustrate how the effectiveness of a digital marketing campaign can be measured

e demonstrate their skills in digital marketing tools such as SEO, Social media, and Blogging
for engaging the digital generation.

e appreciate the need for requlatory framework for digital marketing in India.
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e Ethical issues and legal challenges in
digital marketing. Regulatory framework

for digital marketing in India.
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