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Subject Objective:  The aim of this paper is to make students aware of the concept, need and relevance of entrepreneurship in the contemporary Indian society and further create a desire among the students towards entrepreneurial orientation and see it as an alternative career options.
Learning Outcomes:
1: understand the concept of entrepreneurship in the context of Indian economic scenario. 
2: link the individual’s capability and strength as a guiding factor towards entrepreneurial orientation and their commitment to act as an agent of social change through entrepreneurial participation. 
3: understand entrepreneurial process for initiating new venture creation. 
4: understand social support system for garnering strength towards entrepreneurial preferences. 
5: understand various dimensions of managing a business enterprise once it is formed.

LESSON PLAN (for the year 2022-23)
(Unit wise)
	UNIT & LECTURES REQUIRED
	TOPICS FOR STUDENTS PREPARATION (INPUT)

	PROCEDURE (TOOLS)
	LEARNING OUTCOME 
	ASSESSMENT

	UNIT Ⅰ: Introduction 
(10 Lectures)
	Entrepreneurship- concept, functions, need and its relevance in Indian society; Pros and cons of entrepreneurship; Entrepreneurship as a creative response to society’s problem; Dimensions of entrepreneurship- intrapreneurship, social entrepreneurship; Entrepreneurship and new challenges of globalization.
	Lecture and discussion
And
Case study

	· Introduced to the concept of Entrepreneurship
· the determinants, importance, characteristics of entrepreneurship
· Learning about the functions & qualities of a successful entrepreneur & role of creativity and innovation in entrepreneurial process
· Learning various Dimensions of Entrepreneurship
· Learning about the role of entrepreneurship in the economic development
	· Test 
·  project
· Ppt

	Unit II: Individual and Entrepreneurship Entrepreneurial competencies
(13 Lectures) 
	Individual risk behavior and propensity for entrepreneurship; Family and social support for entrepreneurship; Entrepreneurial values; Attitudes and motivation; Family business in India- role and contribution towards growth of entrepreneurship; Entrepreneurial rewards system.
	Lecture and discussion
Case study

	· Understanding about the meaning & concept of entrepreneurship with respect to MSME
· Developing thorough knowledge about the benefits available & challenges faced by MSME’s
· the concept business groups
· Knowing the role of business houses & family business in India
· Understanding the reasons behind family business conflicts & its resolution
· Getting an insight into some famous business families in India
· Learning how managerial talent leads to entrepreneurship
	Assignment

	UNIT Ⅲ: Entrepreneurial Process
 (11 Lectures) 



	Generation of business ideas; Opportunity sensing and identification; Test of feasibility of business ideas; Developing a business proposal, contents of a business plan/project report; Project appraisal by external agencies. (Students should be taught to prepare a business plan of their choice based on the framework of opportunity sensing and identification techniques).
	Lecture and discussion
Case study


	· Getting acquainted with the various public and private institutions that support entrepreneurship 
· Getting an insight  about the financial, marketing and technological support provided to entrepreneurs through various agencies
·  sustainable entrepreneurship development
· Understanding the role of entrepreneur’s associations, self help groups, business incubators, angel investors, venture capital and private equity funds
· Learning about  Self employed Women association 
	· Test 

	Unit Ⅳ: Entrepreneurial Eco-System (12 Lectures)
	Socio-economic support system for entrepreneurial orientation,Public and private support system; Institutional support system-financial, marketing, technological and managerial; Social organisations-trade and industry associations, self-help groups; Business incubators, angel investors, venture capital, prototype centres, private equity funds; Start-ups and success stories; Startup Action Plan; Make in India initiative.
	· Lecture and discussion
· Case study

	· Learning how to prepare a business plan 
· Understanding about various sources of business ideas and importance of a good business plan
· Learning about the tests of feasibility and business processes 

	· Assignment & Test

	Unit Ⅴ: Managerial Aspects of Business Managing finance;
(12 Lectures)
	Understanding capital structure; Understanding organisation structure and management of human resources of a new enterprise; Understanding of marketingmix; Management of assets (cash management); Relationship management; Cost management; Understanding family business management
	· Lecture and discussion

	· Knowing about various types of resource mobilisation for start-ups
· Getting familiar with the concept of contract management and preliminary contracts with different parties involved
· Learning about the accommodation & utilities required for start-ups
· Understanding the problems faced by start-ups
· Knowing about funding opportunities available
· Getting familiar with organisational and marketing plan for start-ups
	· Test
· Field projects
· Power point presentations
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